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FAURECIA COMMITS TO NET ZERO SCIENCE BASED TARGETS  
 

 

Faurecia, one of the world’s leading automotive technology companies, has 

committed to set science-based targets to reach net-zero global emissions by no later 

than 2050. In line with the Science Based Targets initiative (SBTi) the Group aims to 

contribute to limit global warming to 1.5°C as aligned with the most ambitious aim of 

the Paris Agreement. 

 

The new SBTi Net-Zero Standard, as released in October 2021, sets the basis for the 

next level of ambition to companies, beyond mid-term 1.5°C targets and provides a 

common, robust, science-based understanding of net-zero, requiring deep and 

complete decarbonization. For the first time, the SBTi Net-Zero Standard offers 

companies robust certification to demonstrate to consumers, investors and regulators 

that their net-zero targets are reducing emissions at the pace and scale required to 

keep global warming to 1.5°C in the long run.   

 

Patrick Koller, Chief Executive Officer of Faurecia, said: “Science clearly states that it 

is necessary to reduce the critical impacts of climate change on human society and 

nature, by reaching net-zero global emissions by 2050 at the latest in order to limit 

global warming to 1.5°C. As a world leading industrial player, we not only have this 

strong conviction that we need to act now, we also have the clear determination to 

join this net zero race with our ecosystem to achieve this urgent transformation.”  

 

With this new commitment to Science Based Targets, which occurs two years after 

Faurecia launched its CO₂ Neutrality program, the Group is continuing its long-time 

focus on the environment and climate change. Faurecia will be CO₂ neutral for its 

internal emissions by 2025 (scopes 1 & 2) and will reduce by 50% its scope 3 emissions 

by 2030, before reaching net zero by 2050 at the latest. To achieve this goal, the 

Group is partnering with the right experts to equip its 300 sites globally with efficient 

systems to reduce energy consumption, to establish on-site and off-site power 

purchase agreements across its many countries of operations.  

 

The Science Based Targets initiative (SBTi) is a collaboration between CDP, the United 

Nations Global Compact, World Resources Institute (WRI) and the Worldwide Fund for 

Nature (WWF). The SBTi defines and promotes best practice in science-based target 

setting and independently assesses companies’ targets. 

 
  

https://sciencebasedtargets.org/companies-taking-action/
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About Faurecia 

Founded in 1997, Faurecia has grown to become a major player in the global automotive industry. With 266 industrial 

sites, 39 R&D centres and 114,000 employees in 35 countries, Faurecia is a global leader in its four areas of business: 

seating, interiors, Clarion Electronics and clean mobility. The Group’s strong technological offering provides carmakers 

with solutions for the cockpit of the future and sustainable mobility. In 2020, the Group reported total turnover of €14.7 

billion. Faurecia is listed on the Euronext Paris market and is a component of the CAC Next 20 index. Find out more at: 

www.faurecia.com 

 

 

 

Contacts 

Press 

Victoria CHANIAL 

EVP Group Communications 

Tel: +33 (0)1 72 36 72 58 

victoria.chanial@faurecia.com 

    

mailto:eric.fohlen-weill@faurecia.com
mailto:marc.maillet@faurecia.com

